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Analytics is Cloud!




Analytics & Al is the #1 investment for business leaders, however
they struggle to maximize ROI

80% 55% 60%

of respondents say their Of organisations name data silos
organisations are struggling to and data management of respondents say their
become mature users of data difficulties as the biggest embarking on going cloud with
and analytics challenges to data and analytics their Analytics Platforms, Data

strategies management, Data lakes

* Harvard Business Review (2019), Understanding why analytics strategies fall short for some, but not for others



The Evolution of Data & Analytics

Analytics 1.0



Analytics 1.0
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*Traditional Business Intelligence Architecture
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Analytics 1.0

Need for business intelligence

Diagnostic

Descriptive 6‘5"\9\\‘
e

Complexity



Analytics 1.0

Data Silos Performance Constraints Solution Complexity Escalating Costs

A A A A

Common challenges with On-Prem analytics solutions

*Common Challenges with the On-prem analytics solutions
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Analytics 1.0 Analytics 2.0
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Analytics 2.0
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The Evolution of Data & Analytics

Analytics 1.0 Analytics 2.0 Analytics 3.0
al &
Need for business Bic Data Data Enriched
intelligence & Offerings
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Analytics 3.0
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Kayla Tancred - st
Marketing Coordinator at Decision Inc.

About V 4 ' . Waseem Patel - 1st

Data and Analytics Manager at Decision
Business Manager focused on data management, business intelligence and key insights for customers. Focusing on s

analysing, interpreting and creating insights from data to solve key client issues. Reghard has experiance across multiple
territories within Southern Africa and the United Kingdom. Delivering complex, descriptive and prescriptive ... see more
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Analytics 1.0 Analytics 2.0 Analytics 3.0 Analytics 4.0
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Data

Recommendation
What should | do?

Predictions
What will happen?

Interactive Dashboard
Why did it happen?

Static Reports
What happened?

Analytics 4.0

Value

Decision Support

Decision Automation

Action
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Derive real value from your data in the cloud

One hub for Unlimited Common Platform Lower TCO
all data data scale

eo "10 q °
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Considering Cloud for Data and Analytics?




The modern cloud data estate enables us organisations

Productive Hybrid Intelligent Trusted

Accelerate time to market Optimize your infrastructure Innovate at scale Develop with confidence



The Big Decision
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Edge Devices

What is Azure?

Azure Stack Hub Azure Stack Edge Azure Sphere Azure Kinect HoloLens
Serverless

Web Databases

Mobile Analytics

Mixed Reality Al + Machine Learning

Containers

Internet of Things

Events + Integration Media
Infrastructure
Compute Networking Storage Security Identity

-?:}

Tools

Visual Studio
GitHub
Power Apps

Power Bl
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Kafka on HDInsight
[ ]

Azure Data Factory

Azure Databricks

3 (Data prep)
, I

Azure Data Explorer
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Azure Analytics Services

7 Azure Synapse Analytics
(Data Warehouse)

<« Azure Databricks
® (Dataprep) ﬁ- Azure Analysis

Services
o
!Q} HDInsight

Power Bl
Azure Machine Learning

Azure Stream Analytics

- Azure Data Lake Storage - Azure NetApp Files I -{ Azure Data Share
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Logs
(unstructured)

Media
(unstructured)

Files
(unstructured)

Business/
custom apps
(structured)

Modern Data Warehouse

Ingest & Prep

Azure Data Factory
aen

Code-free data transformation and ingestion from
90+ data integration connectors

Azure Databricks

S (Dataprep)

Up to 10x faster than vanilla Spark

Model & Serve

' | Azure Synapse Analytics
(Data Warehouse)

Up to 14x faster and costs 94% less than
other cloud providers

High performance data lake available in
all 54 Azure regions

Visualize

Power Bl

Leader in the Magic Quadrant for Business
Intelligence and Analytics Platforms*



Azure Analytics customers
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Maximize RO| with

Azure Analytics and Power Bl

27 1% Average ROI

Increased customer Faster time
satisfaction to insights

Lower total
cost of ownership

Ml Repart
<« O S httpsy/msit.powerbicom
& Microsoft Power B ‘ gaming-telemetry > Report

File v Viaww Fditmpart | B4 fiper Q) Rafrsh 52 Pina fiva Page

Recommended Offer by Feature Type

Feature Type

Redeemed Offers by Feature Type
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GAME STUDIO

A
What If...
We increase free game adtons by

Users (Forecast)
20,188,937

20,140,380
Last month

oF Viewralated K Unfavorte =1 Suhs

Extra Users
700.8K

13.5%
Users Increase

“What If" Analysis Forecast

* Forrester, October 2019, “The Total Economic Impact of Microsoft Azure Analytics with Power Bl”



Need help with you cloud data
< DECISION INC. | and analytics strategy? |« @' /8 A

Get In Touch! ¥ \\
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Reghard van Jaarsveld

Business Manager: Data & Analytics
at Decision Inc.
rvanjaarsveld@decisioninc.com




